Consumer Ch01ces Shape Communmes
‘Survey Suggests Market-Based Vision =~
of ;Smart-Gmwth |

MERICAN HOME BUYERS PREFER LARGE_ HOUSES .
and large lots and are willing to tive in distant suburbs and ac-
cept longer: commutes in order to have more space inside and

oumde the home, according 6 a new sUrvey ¢ conducted by the National
Asssmahcn {}f Home Buﬂders (NAHB) and the National Association of

© Realtors® (NAR) The survey also found apparent contrafhcbons between

the thoices mémdual constimers make when buymg a home and thew rec-

ammeﬂdatmns fc;r gmwfh pohmes

S "Home buye{s are tellmg us -

: -that the guality of. {afe in thew :
' neaghbcrhcsd i ‘fiore zmgcr‘taﬂt' .
than pmmmlty to gobs and the’ ur-

ban cere

. sponses to’ qﬁestmr%s abolt hcw to

' -_'s:hrect growth were, in many ways o

i d}rer:t contradac’non to thew state-

home and its ibCaﬁc}h'

e rieed to be paymg mere at-' '
Lentmn to consumers’ chmces n Gr—'

derto lay the fcqnd_abqn for a vision

o smart growth that takes into'ac- -
. count realities of the market,”

o sa@d Gary, Garczynsk1,'
.preszdent Of the Nahar:al Asscmahon
;o‘f Home Buliders (NAHB} 'n_d CIN
- bmlder and developer from Wood-
- bn{ige Va. "The home awners re-

Garczynsh said “t ma&es no sense‘
to'base policies on a wsmn ef grawth "
that consumers wﬁl not accept ?o
be effec‘*ve il the fong.mun, gov— A

emment ofﬁmais ané pianners must

mstead create land -Use and. growth
:p{aimes based on market reahtles i

*The s;mfey asked respondents‘ ;
o’ rank three altematwe methods
of ¢ dn’ectmg development Bmtdmg
new homes in emsf:mg, pamaliy de
. Ve oped subtzrban areas,was the
ments about the Homes' arid nmgh- B
h(}rhcmd: wl"ere they { twe now and:
B the amenities that will be most 1m-='
. portant when they cioase their negct '

leading alternative; foi{cwed by

. ‘_bwidmg new homes on vacant land,: :
i the centrai gityor inner sublrb
'-{see Figure 17.

" Butwhen askec_!,'t'o rzfe the im-

portance c;;f'\.l_S_ aspects.of a home's
~focation, the respondents indicated
@ p;’efererzce for location advantages

most often asseaated with devel-

': -opment on the stburban fringe. For

i Rate the importance of the following features
when you purchase your next home

Rating on 3 scale of 1 fo 5: 1=not at all important and 5= very Imporiant

% checking

Average important to

rating very imporiant

1. Houses spread out 367 62%

2. Less traffic in neighborhood 368 60
3. Lower property taxes 362 55
4. Bigger home 3.25 47
5. Bigger ict 3.18 45
6. Less developed area 3.1z 40
7. Away from city 3.09 39
8, A good neighborhood 3.07 43
9. Better schools 3.02 44
10, House with more fuxury festures 2,98 a5
11. Closer to work 2.76 28
12. Geifing to work more gquickly 2.67 23
13. Recreational facilities 2.60 22
i4. Closer to public transportation 2.06 13
15. Smaller iot 1.98 G
16. Smalier houss 1.97 10

4exampie “houses.spread out” re-
ceived the iﬂghest rating, mth 62 :
" percent of respondents che_ckmg im-
- portznt to very important, followed
by less traffic in neighborhdod' 60 -
-percent. Resparses fo that same

queshon mchcated that location ad-
vantages most gssomated with. ur-
ban development, s_ui:h as ”sm_aller

lot” or “closer to public transporta- _

: g There are at least three ways to direct development to meet housing needs due
tc growth in number of households. Please rank them. (I is most preferred; 3 is third-most preferred)

Build new homes in outlying areas
Build new homes in existing, partially ceveloped suburban areas
Build new homes on vacant [and in the ceniral city of inner suburbs

Ranking
One Two Three
29% 26% 45%
37 51 12

35 23 4z
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~Hion,” were not pa-rﬁc;zléri'y i_rh;}ar—' >

fanttc home Buyers [see Figiire 2]. .
The survey also asked home

* buyers to rate the “most importafit. .

€:ﬁns1deratmn in the. purchase of .

_theu canent home froma Lzst of sev-

en fa_ctors. The most ;mpeﬁant.fac»
tor was price, named 'ny 41 pertent
of respondents, foll lowed closely by
iocahon named by 39 percent [see
Figure 3. © '

The survéy r_esponses suggest
a vision of smart growth that home
buyers are prepared to emirace;
Garczyntb saids A majenty of con-

 sumers want smg{e family detached
* homes in a pedestrian-friendly com-



o "o the extent that we———buside

i dals—ezn c:eate hzgh quahty walk»
“* - ahle, m;xeé use cemrnumtzes we

Thinking about the factors you took into account
- .| befere purchasing your home, what was the most important
rumity that has shopping within -

consideration?
walking distance.” Pric 14 1%
They want a mix of cpen space, Locatio 39%
including parks, recreational facili- -
- Amenities § 11%

~ Heg, playgiroUﬂds, farms, nature pre-

“serves and undeveloped areas,’ -
Garczynski added: They also want

traffic minimized on neighborhood: '

Proxirmity o work §
Proximity fo school £

Proximity to '%

streets, but with easy atcess to” | public ransportation
“highways. “Most are environmen~- . | Proximity to shopping 0%
. tally aware, bit they are unwilling. .} 0% 10% 20% 30% 40% BO%

to pay more of sacrifice convenience
t0 have a home that is more envi-
- ronmenta{ly sound -And for mcsti
- access to pubhc transportation ar
pr{mmsty to. the city are retatfve
ummportant hie- said.
w7 "Consumers are pro g;owt
bt they want gfewth that creates
' ,-stmng cornrnumties and enhances
Aquahty of hfe Garczynski adde

Svetopmert can

-

deveio;)e;'s, plarmers elected of

_ - will delwer a versmn ‘of smart growth
that is more hke yto be accepteé
in the market;}iace _ :
Wben asked how mﬂch they

L would be wﬁimg to.pay for a more
enmmnmgnf;ally_fnendly home, th_e
targest groﬁp,‘ 35 percent, said they
© wanted an environmentally friend-
Ly ‘he'me bt were not wAlling to pay
. riore ’for 1t Another 33 percent said
© they were concerned about the en-

lies have children, they're more like-
ly to look for & single-family de-
tached home and z vard. And then
we have empty nesters who don't
necessarily. feel they need a big
house and a big yard.”
Asked what one thing they
would change in their homé or com-
munity, lower taxes, bigger home
and larger lot topped the list [see
Figure 6] '
When acked 10 agree with var-
ious stctem_em about their homes,
by far the._bigge_s’g 1esponse-—-G4 pep-
cerit—agreed with fhe statément
“T wish my %wome were %arge{ The
next closest, statement “Iwish I
could walk to more p[aces fmm my

home,” was checked by just. 27 per- -

_centof zespondenfs while less than -
one- quarter UfreSpandﬁnts 23 per-

v cent, agreed thé the statement T

- wish my | hcme wiere closer to where p
Twork.” Nme percer;tsa%d they wish . o

they “wete ¢tloser to pubhc trans-

" portation;’ _andgus_t one in'20 re- -

spondents agreed with the statement,

- “Twish I were _tloser o the city.”

When asked about‘the focation
of their current home, 32 perceqt _
said they livein an iriner 5ﬂ§3ufb and "
28 percent said they tve in.a rural
area. Some 25 percent said they ve
inan outer subarb and 15 percent’
within a large city. Regarding the lo-
cation of their previous home, 26

Single Family

h1ch type

L]
_ Detached 58% Which type
of hop1e .‘hd e—— Townhouse 7% af home
you [ive in : do you
before currently
maoving to tive in?
this home? — Muliifarnily 22% {Percent of
(Percantof & Respondanis)

Respondenis)

Mobiie home 8%
Other 5%

& Single Family
Detzched 76%
e——— Townhouse 7%

Muttifamily $9%

Mobiie home
10%

Other 2%
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Taxes would
be lowe

3219 Thinking about the community you bve in now,
suppose you could change just one thing, what would it be?

Idtiveina
bigger home

'downa
larger lot &

Horme would be ¢
closer iowork

Schools would ¢

be helie &
Cthe %o
i
% 10% 20% 20% A0%
In general, ar Yo atoted
1 59%

you satisfied
with the quality-
of life in your .
neighborhood?: o Sormewhat
{Percent of ’ S
Respondents) E safisfied S8

Not satisfied 4%
Netsure 1%

percent sald their prewaus home was
in a:close-in; estabhsheci siiburb, 23
percent said it was: w1th1n 3 large
city, 20 percent said w;thm a small -
iy, 17 gercent caid a niyal ared and
14 percent said outer suburb. _

Whether the home owners fived
in the city, an inner suburb or the
suburban fringe, their respanses to
questions about quatity of Life indi-
cate that Americans are happy with
the neighborhioods where they have
chosen to live [see Fgure 7]. Some
92 percent of those who live with-
in a ity said they ave somewhat to
very satisfied with the quality of life
n their neighborhoad, a finding
comparable to responses from those
who live in a close-in, established
suburb (96 percent}, outer suburbs
(96 percent) and rural areas {96 per-
cent). And the vast majority think
the quality of life in thelr commu-

Smart GROWTH,

mty has remamed the same or 15
gett‘:ng better. ‘
Survey respoﬂdents named

qua rty of the commumty and nagh— :

bortioad as orie of the most impor-

tant factors they would consitler if
‘they were buying a home foday. A
-recent survey of renters commis-

sioned by NAHB Multifamily had
similar findings, with nearly half of
America’s apamﬁent households
say@ng‘t'hey choose fo rer;t bacause
it “suits their lifesty

Responses to a quesi:!on aboat
three hypothe’mcal choices found
that 82 percent of home huyers pre-
fer to bve in the suburbs. Consumers
were asked to choose their prafer-
ence among three hypothetical
choices: Buy a smail single-family
home in the city, close to work, pub-
lic transportation and shopping; buy
a small single-family home in z sub-

Smart CHOICES

- wrban area close to the city; or buy
-2 large single-family home in an
o Guti_\ﬂng suburban area wﬂh longer

. 'dastances to. work, pubhc trans-
" portation and shoppirg.

“The options reflect the mar- - ;

et reality that in most cases a fam-
ly can buy a larger home in‘:éufﬂy._-; '
£ ing suburbs for considerably less’
 money than they can in the city or

- lose-in suburbs,” Garczyhsiﬁ said. -
1 When foered the same. opti{ms in, oo
':,real fife,. many famﬂzes of ccmpa:a ik h

Buymg a large smg’e—famiy

home inan outlying suburban area, .
:\mth longer distances to° work pub-- 5

: bc transpertaﬁon and sheppmg was

_the choice of 42 percent of the
" “households, followed by buying.a -
- small smgie fafmiy home 1 na sub-
---'urban area close o the mty, 40 pe{-

cent: Elghteen percent of the house- -
.~ holds said their first choice would
be o biy  small single-family home

in the city close to work, public
transportation é_md _shappfngﬁ _

“When it comes to individual
behavior, the respanses about the
homes they have purchased and
their desires about their next home
indicate that individual consumers
want a larger home on a lerger lot,”
Garczynski said. “They express far
less concern about the time and dis-
tance of the commute to work, prox-
imity to the city or the availzbility
of public transportation.”

The survey asked consumers to
rate the importance of 17 quality of
life factors. Quality of community
and neighborhood was rated very im-
portant by 80 percent of respon-
gents. This was followed closely by
crime rate,.75 percent, and price of

' bls means do choose: larger homes, <pe ;
- in the buter suburbs.”

H@usmg Chmce
and Smart Growth

About the Survey

Tre National Association of Home
Builders (NAHB} and the National
Association of Realtors® (NAR)
conducred this survey,

Poliing firm: Mational Family
Opinion (NFOD)
Survey method: Mail

Sample: The szmple of 2000
households was derived from a
national panel of househelds
maintzined by NFO who indicated
that they had purchased a
primary residence and moved
within the {zst 48 months.

Margin of Error: +/- 3 percent
Condutted: January 2002

For more information, visit
www. NAHB.com.




